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Power On - that was the theme that we set
for this year’s Climate Week NYC. It felt like
a brave choice, at a time when so many of
us feel so powerless, but a necessary one.
A call to action, to keep going despite

the many headwinds.

and Activist Mark Ruffalo on the dangers of staying silent; or

the panellists that discussed the role of philanthropy; or the
speakers in the American Energy Abundance stream; or CEOs

from some of the biggest companies in the world. Each
advocated for going ahead, and the need to do it together.

And how thrilling to see that power demonstrated repeatedly
throughout the week, in all its many shapes and forms.

And as | spoke to many of you, | felt a

sense of determined relief about the
fact that so many others had shown up
as well. This many people can’t be wrong.

The power of turnout, because it was the biggest Climate
Week NYC yet; with more events than ever, and over 200
speakers - among them 25 government figures including
three Heads of Government, Ministers, and Mayors, as well
as over 75 CEOs and Executive Directors.

The power of politicians, including President of
the European Commission Ursula von der Leyen,
that used our stage to say they’re staying the
course. That they’re keen to work with others to
drive progress, to innovate. Or, as the Danish
Minister Lars Aagaard of Climate, Energy

and Utilities quoted one of his friends:

‘There’s only one thing we should fear,

and that is old technologies.’

The direction is clear.

It was a powerful signal in a week during
which many countries were scheduled
to disclose their NDCs at the UN - their
climate action plans and targets. It
showed we're here to Power On. In the
end, either we will have a liveable planet,
or we won't. It’'s an uphill struggle, but we
know we don’t have a choice. It's up to
us to protect what we love.

Thank you so much.
And the power of collective action, ¥

whether it was Farmer Lee Jones
on our main stage who made

a passionate case for action to
safeguard his livelihood; or Actor

Helen Clarkson, OBE,
CEO, Climate Group
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Global impact

Number of people Out of home Number of o Number of attendees
13 1 #ClimateWeekNYC @ ad impressions official events of\o across the week
é . reached 58 5 across the week 7\ 1 0 0 0 0 0
media mentions*, 94 . m 1 007 - +
m )

across 2.9k different
outlets, gaining an
estimated reach of
more than 26 billion**

- I Speakers 000 Attendees total Attendees in person 500 Attendees virtually
T 220 7% 5,673 “at 2534 X 3039
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*for the period 1 August 2025 - 9 October 2025
** Calculated based on all outlets recorded unique visitors per month
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AP AFP@®

Worldwide (R o

Cove rage S 2R AN ~ : THE BUSINESS TIMES @®CBS

This year’s Climate Week NYC gained
coverage in over 13,000 articles this year,

§>) ESGDIVE

Forbes

across 2.9k different news outlets. The event
was attended in person by over 100 journalists

from global outlets including Reuters, [ , ] y ) " FT

the Associated Press, Agence France ! | : LN | ' ‘ Fn R -I- U N E
Presse, Forbes, Newsweek, Financial ‘ 2 : T

Times, Der Spiegel, CNN Brazil, El Tiempo . . = 3 TEHES

Latino, and podcasts such as The Energy
Gang and Outrage + Optimism. The wider . 2 i
week gained extensive coverage from : - ~ —— g INDEPENDENT
outlets including the Washington Post, Y !
New York Times, CBS News,

Newsweek

Bloomberg, Vogue Business . > 7 _ REUTERS
and Fortune. = ok R Ehe New JJork Eimes

This year, for the first time, Climate Week NYC

ventured into a partnership with the production - THE STRAITS TIMES
company Hi-Impact and Newsweek, to S&P Global

produce a daily show with highlights, interviews
and updates throughout the week, which

featured on the Newsweek website. us talnall y \B(U)S(leElS SIL

media mentions*, across
2.9k different outlets,

*for the period 1 August 2025 - 9 October 2025 gaining an estimated reach
** Calculated based on all outlets recorded unique visitors per month of more than 26 billion**

THE WALL STREET JOURNAL. ~ @he Washington Post

04


https://www.reuters.com/sustainability/cop/new-york-eyes-record-climate-week-despite-trump-attacks-green-agenda-2025-09-20/
https://apnews.com/article/climate-renewables-hope-despair-warming-4d70e4dda5fcdc054bc8d29476f6c760
https://www.forbes.com/sites/annabroughel/2025/09/22/new-york-climate-week-begins-with-over-1000-events-across-the-city/
https://www.newsweek.com/climate-week-nyc-powers-despite-unfriendly-political-headwinds-us-2132513
https://www.ft.com/content/a3d9d218-e07a-4fee-b083-7387458ae391
https://www.ft.com/content/a3d9d218-e07a-4fee-b083-7387458ae391
https://www.spiegel.de/wissenschaft/mensch/investoren-gegen-donald-trump-die-aufstaendischen-von-manhattan-a-7472cc21-2641-4efb-ad86-32a3188dbd52
https://www.youtube.com/watch?v=kF5s3PtbFUY
https://eltiempolatino.com/2025/09/24/all/lideres-latinos-destacados-por-climate-week-nyc/
https://eltiempolatino.com/2025/09/24/all/lideres-latinos-destacados-por-climate-week-nyc/
https://www.woodmac.com/podcasts/the-energy-gang/as-pressure-for-climate-action-fades-what-is-driving-investment--clean-energy/
https://www.woodmac.com/podcasts/the-energy-gang/as-pressure-for-climate-action-fades-what-is-driving-investment--clean-energy/
https://www.outrageandoptimism.org/episodes/inside-cop-the-countdown-to-cop30-at-new-york-climate-week?hsLang=en
https://www.washingtonpost.com/national/2025/09/22/climate-renewables-hope-despair-warming/ecab0b9c-97ef-11f0-8ce3-5abc3053a693_story.html
https://www.nytimes.com/2025/09/22/climate/climate-week.html
https://www.cbsnews.com/video/climate-week-underway-trump-calls-climate-change-greatest-con-world/?ftag=CNI-11-10aaa3i
https://www.bloomberg.com/news/articles/2025-09-20/climate-week-nyc-bloomberg-green-s-guide-to-events-panels-and-more
https://www.voguebusiness.com/story/sustainability/what-you-missed-at-new-york-climate-week
https://fortune.com/2025/09/24/trump-climate-change-greatest-con-job-ceos-science/
https://apnews.com/article/climate-renewables-hope-despair-warming-4d70e4dda5fcdc054bc8d29476f6c760
https://www.bloomberg.com/news/articles/2025-09-20/climate-week-nyc-bloomberg-green-s-guide-to-events-panels-and-more
https://www.forbes.com/sites/annabroughel/2025/09/22/new-york-climate-week-begins-with-over-1000-events-across-the-city/
https://www.reuters.com/sustainability/cop/new-york-eyes-record-climate-week-despite-trump-attacks-green-agenda-2025-09-20/
https://www.wsj.com/articles/climate-industry-looks-for-answers-at-new-york-summit-after-bruising-year-f0b9acb7
https://www.businesstimes.com.sg/esg/more-saving-earth-climate-action-recast-energy-savings-amid-ai-boom
https://www.cbsnews.com/video/climate-week-underway-trump-calls-climate-change-greatest-con-world/?ftag=CNI-11-10aaa3i
https://www.esgdive.com/news/climate-week-nyc-2025-announcements-disaster-response-green-deals-j-and-j-levis-microsoft-mastercard/760980/
https://www.ft.com/content/a3d9d218-e07a-4fee-b083-7387458ae391
https://fortune.com/2025/09/24/trump-climate-change-greatest-con-job-ceos-science/
https://www.newsweek.com/climate-week-nyc-powers-despite-unfriendly-political-headwinds-us-2132513
https://www.nytimes.com/2025/09/22/climate/climate-week.html
https://www.spglobal.com/sustainable1/en/insights/special-editorial/5-climate-week-nyc-takeaways-setting-the-scene-for-decision-making-in-2026
https://www.straitstimes.com/world/New-York-eyes-record-Climate-Week-despite-Trump-attacks-on-green-agenda
https://sustainabilitymag.com/news/helen-clarkson-ceo-of-climate-group-on-climate-week-nyc
https://www.voguebusiness.com/story/sustainability/what-you-missed-at-new-york-climate-week
https://www.independent.co.uk/news/world/americas/world-new-york-ursula-von-der-leyen-gaston-browne-paris-b2831549.html
https://www.barrons.com/news/china-may-strengthen-climate-role-amid-us-fossil-fuel-push-09045c49
https://www.washingtonpost.com/national/2025/09/22/climate-renewables-hope-despair-warming/ecab0b9c-97ef-11f0-8ce3-5abc3053a693_story.html
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CEO of Climate Group Helen
Clarkson kicked off the
Opening Ceremony with a
passionate speech, focusing on
the power of collective action.
Examples like the solar boom in
Pakistan and the International
Court of Justice (IC)) advisory
opinion that was brought about
by a small group of students,
laid out how together, we can
shift markets and minds.

The Formula E car. Probably
the most photographed part
of The Hub Live, this is the
culmination of battery and
charging technology that
was pioneered on racetracks
across the globe. Innovation
that’s already finding its

way to companies and

infrastructure near you.

During a high-level session on
Renewable Energy Abundance between
government, business and civil society
leaders, President of the European
Commission Ursula von der Leyen
emphasized that Europe is ‘staying the
course’. Her message to companies
was clear: ‘Tell us what you need. What
guarantees, what risk-sharing tools, the
regulatory conducive environment that
we can provide, that will allow you to
invest at scale where it matters most.

Climate Group launched the inaugural
American Innovation and Abundance
Program at The Hub Live, featuring
decision makers discussing the
innovation and acceleration continuing
to take place in the US. “At this pivotal
moment for US climate action, leaders
are demonstrating relentless drive,
bold ambition, and creative vision,” said
Angela Barranco, Executive Director
of Climate Group North America.

Actor and Activist, Mark
Ruffalo, co-founder of The
Solutions Project, took to the
stage alongside co-founder
and CEOQO, Gloria Walton, for
a conversation about moving
from grassroots to global and
turning public momentum
into policy change. He said:
“What I'd like to see political
leaders do is actually use
their power to change it

for us and future leaders.

If you want to get info living
costs, working conditions -
everything comes down to
climate change. There is a
fear of the paradigm that
we're living in that is stopping
us. We need to drop our fear
and live up to the moment.”

During a press conference
held at the Opening
Ceremony, the Republic
of Vanuatu, represented

by its Minister for

Climate Change, Ralph
Regenvanu, announced
that it will pursue a United
Nations General Assembly
resolution to operationalize
the ICJ Advisory Opinion

on climate change.
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Main program speakers

Climate Week NYC 2025 was
not only our largest edition yet;
it also covered an incredible
range of issues, opportunities
and speakers.

Across three flagship plenaries, 24 thematic
sessions, and over 200 speakers, the week
reinforced that the climate crisis is inseparable
from economic risk and opportunity. Leaders from
governments, businesses, and civil society explored
how to turn insight into action, highlighting that
addressing climate change is not only essential for
sustainability, but also central to securing economic
resilience, growth, and shared prosperity.

1 /|

You think your groceries are
expensive now, they’re going
to keep going up because of
droughts, floods and fires. Health
issues are going to become more
acute... this is now, this is present.

Jane Fonda, Actor and Climate Activist
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Standout speakers:

« Alicia Bdrcena lbarra, Secretary of « Hon. Gaston Browne, Prime Minister
Environment and Natural Resources of Mexico of Antigua and Barbuda

» André Corréa do Lago, COP30 President- « Mark Ruffalo, Actor and
Designate, Brazilian Ministry of Foreign Affairs Co-Founder, The Solutions Project

o Carine Smith lhenacho, Chief Governance « Nancy Mahon, CSO, The Estée
and Compliance Officer, Norges Lauder Companies

Bank Investment Management « Rob Bonta, Attorney General of California

« Donny Simmons, Group President,

) ) ) « Teresa Ribera, Executive Vice-President
Americas Region, Trane Technologies

of the European Commission for Clean,
« Dr. Andrew Forrest AO, Executive Just and Competitive Transition

Chairman and Founder, Fortescue  Ursula von der Leyen, President of

« Hon. Chris Bowen MP, Minister for Climate the European Commission
Change and Energy of Australia

'/

An important quote that | once heard
is that the economy is a wholly owned
subsidiary of the environment... If we
can’t sustain a long-term living future,
we are lost, no matter how wealthy
some individuals are. And philanthropy
is one of the places that speaks to that.

Jonathan Pershing, Program Director of
Environment at the Williom and Flora Hewlett Foundation
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Opening Ceremony

Climate Week NYC opened with a
decisive message: the choices we
make now will determine whether
we mitigate risk or magnify it.

As governments navigate turbulence and markets
focus on short-term shocks, leaders stressed that
long-term stability depends on building a resilient
planet. Clean energy, resource efficiency, and
modern infrastructure are not just about cutting
emissions - they are about unlocking growth,
creating jobs, and securing our future.

André Aranha Corréa do Lago, COP30
President-Designate, set the tone, emphasizing
that COP30 must demonstrate that climate action
is “economically intelligent, logical and useful, a
platform to deliver an action agenda.”

For the world’s most vulnerable, the urgency is
existential. Prime Minister Gaston Browne of
Antigua and Barbuda underscored the injustice
facing small island states: “Climate financing is
not charity, it is justice, and it is certainly survival,
especially for small island developing states.
Loss and Damage is not theory; it is lived reality.
Climate finance is not optional; it is quintessential
to development.” oo
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That urgency was echoed by Farmer Lee Jones,
who warned of looming conflict over dwindling
resources: “You think that wars are scary over fossil
fuels, what do you think will happen when we have
to fight for our water...it’s coming, we have got to
preserve this. It's not if, it's when.”

Corporate leaders highlighted how resilience

can be furned into a competitive advantage.
Donny Simmons, Group President — Americas
Region, Trane Technologies shared: “Last year, we
launched 188 new products focusing on improving
sustainability. The efficiency of our projects are
improving greatly — we've seen 70% improved
efficiency in the last few years. It creates value for
our customers along the way.”

Ezgi Barcenas, Chief Corporate Responsibility
Officer at L'Oréal Groupe, spoke of preparing for
water stress through innovation: “We are seeing
growing water stress around the world with the
impact of climate change..we're investing in
technologies like Osmobloom™ to prepare
for a water resilient future.”

And Dr. Andrew Forrest AO, Chairman of Fortescue
Metals Group, threw down a challenge to peers:
“We lead by example, we're Australia’s highest
performing company in our stock exchange history
and we're going real zero..we'll stop burning fossil
fuel emissions by 2030. I'd like to ask every Chief
Executive, anywhere in the world, when will you
stop burning fossil fuels?”

Despite economic uncertainty and political
turbulence, the signal from the Opening Ceremony
was clear: the transition is unstoppable. The fight
has been hard-won, but the momentum is building.
Now is the time to Power On - to turn resilience info
prosperity and finance into justice.
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Opening Ceremony attendees

(Physical audience> (Vir’rual audience> (Combined audience>

Attended: States: Virtual attendees: In person + virtual:

2848 Y734 | 1654 2% 2502+
2

oOo
O Countries:

MmN

Organizations:

566

Government: .
Senior Manager

Academic: (o) .
O/ 15 /o or Advisor:
2 o / 220/0 g:ggr?:nen’r:
- 33%

Philanthropy:

Media: \

8%

Physical audience
by sector

Physical audience
by seniority
Business:

48%

Civil society: -

25%

Executive: -~

45%
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The Hub Live

The Hub Live is the stage for collective climate
leadership—where ambition meets accountability
and examples are set for the world to follow.

In 2025 we convened three flagship sessions and
five streams of content spanning Industry and
Built Environment, Energy and Transport, Nature,
Food Systems and Health, Leadership and Green
Growth, and a brand-new stream on American
Innovation and Abundance.

The conversation began by asking how leadership
is advancing in this defining year of climate action.
In an age of competing priorities and global
volatility, leaders are being called not to balance
climate, growth, and security but to advance them
together. As Rt. Hon. Ed Miliband MP, UK Secretary
of State for Energy and Climate Change, put it: “The
case now is a growth case, a jobs case, a security
case, and a climate case all rolled together...things
are moving in our direction because the economics
have moved in the direction of clean energy.”

The defining question is no longer whether to act,
but how to act decisively and equitably, at speed
and scale.

Building on this, Outrage+Optimism, in partnership
with the COP30 Presidency, explored how
leadership must now accelerate momentum for

a global “action agenda.” With COP30 in Brozil

on the horizon, the session emphasized the
opportunity to usher in a new international era
where climate diplomacy and delivery converge-
uniting governments, businesses, and civil society to
translate ambition into outcomes.

From there, attention furned fo the clean economy
and the race to unlock a sustainable advantage.
Solar is surging, EVs are mainstream, and green
finance is reshaping competition across borders.
Priscilla Sims-Brown, President and CEO of
Amalgamated Bank, offered a proof point: “40% of
our lending is in clean energy and our returns have
been excellent...this could be true for other financial
institutions if they develop the expertise we have.”
The clean economy is no longer a niche; it is the
engine of growth, and those who invest early and
equitably will secure jobs, resilience, and prosperity
in a net zero future.

This focus on credibility and delivery was echoed
by global design company ‘Arc’teryx’, who
spotlighted how sustainable apparel can rewire
global supply chains and shift cultural expectations
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toward a circular future. Their work underscored
that corporate leadership tfoday is not measured
by pledges but by “walking the talk’-embedding
sustainability into core business models and setting
standards that ripple across industries.

This momentum gave rise to a new conversation
on philanthropy, as Climate Group and WINGS
co-hosted a first-of-its-kind session on how and
where philanthropy is stepping in on climate.
Funders highlighted the importance of staying
focused and flexible in the face of geopolitical
turbulence-targeting catalytic investments, de-
risking innovation, and backing communities most
exposed to climate impacts. Their role is not to
replace government or private finance but to
enable breakthroughs, build trust, and accelerate
systemic change.

As The Hub Live explored which levers of change
are already within reach, the message was clear:
climate action is no longer a side project, it’s centrall
to strategic agendas worldwide. Policy, finance,
technology, and social mobilization must now move
in lockstep. Dr. Katharine Hayhoe, Chief Scientist at
The Nature Conservancy, grounded this urgency

in hope: “The science is clear that it’s real, it's us,

it’s bad...but there are two key truths we need to
activate change: others care, and there’s hope.”

Across boardrooms, factory floors, and grassroots
movements, the message of The Hub Live was
consistent: the tools exist, momentum is building,
and the stakes are higher than ever. With new NDCs
due this year, governments and businesses must
show that 2025 is not just a milestone but a turning
point-the year when a multipolar world found
common cause in tackling the greatest shared
challenge of all.

12



Highlights from Climate Week NYC 2025

The Hub Live attendees

(Physical audience)

(Vir’ruql audience)

(Combined audience>

S’rq’res

Q 000
(Y7 4 aay

Attended:

a8 2,534
U Countries:

2 1754

Philanthropy:

4%

Civil society:

- 23%

Media:

5%

-------- 1%

- Academic:

5%

Physical audience
by sector

.. Business:

52%

*Data as of October 1, 2025

Government:

In person + virtual:

i 3,919

oOo
M

Virtual attendees:

1,385

Executive:

- 36%

Senior Manager
or Advisor:

17%

Physical audience
by seniority

Head of

47%

Department:
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13

roundtables

Executive Series
176

The Executive Series returned g attendees
this year, bringing discussions
designed to drive action and __
inspire continued climate . | 141

leadership around the world. A -~ organizations

Conducted in an intimate setting under
Chatham House Rules, these roundtables saw f Sectors represented:
leaders from across business, government J , 777777777 « Corporate: 77%

and the third sector come together to build
the foundations of a movement that’ll Power T * Government: 1%

On through uncertain times. : : NGO: 6%

While Climate Week NYC is known for | ‘ ~ rrance 3
bold declarations and ambitious goals, . : L

- o Academic: 3%

the Executive Series offers a quieter, more
strategic space where those at the forefront of
climate action can collaborate on long-term
solutions rooted in trust, cooperation, and a
shared purpose. The conversations started
here. The movement Powers On.
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(Round’rables:)

Weathering the storm: How
to create and protect value
amid risk and volatility?
In partnership with PwC

How to turn
sustainability data into
a strategic advantage
using tech and Al

In partnership with PwC

Local leadership, global
stakes: Subnational action
for children and climate
In partnership with UNICEF

Using COP30 to

unlock climate finance
for Latin America’s states
and regions

Hosted by Climate Group

Clean steel in the US:
Scaling up and

driving effciency

Hosted by Climate Group

Rethinking the business
case for climate action:
Sustainability as a
growth driver

In partnership with PwC

Future proof: Moving to
carbon-free energy 24/7
Hosted by Climate Group

VPPAs: The secret to
scaling supply chain Scope
3 emissions reduction?

In partnership with The
Estée Lauder Companies

The 5-year methane
countdown: Are states
and regions our last,
best hope?

Hosted by Climate Group

The clean energy transition
isn’t gonna build itself:
Workforce challenges

and opportunities

In partnership with
Hydro-Québec

Building the business
case for sustainability
engagement

In partnership with Meta

Financing green buildings
at scale: What are the roles
for development banks,
public and private finance?
In partnership with

PEEB (Partnership for
Energy Efficiency in
Buildings), The Federal
Government of Germany,
IKI (International Climate
Initiative), AFD Groupe, GIZ

High-Level Session
on Renewable
Energy Abundance
Hosted by Fortescue

Global Renewables Alliance

(GRA) and Climate Group

15


https://www.linkedin.com/company/fortescue/
https://www.linkedin.com/company/globalrenewablesalliance/
https://www.linkedin.com/company/globalrenewablesalliance/

MAKE

PROGRESS)

Overlooking Manhattan, leaders from
government, business, and civil society
explored new ideas and partnerships,
demonstrating the potential of
collective action.

This year’s Climate Leaders’ Reception, co-hosted with BCG
under the unifying theme Power On with purpose. Designed
to spark accidental collisions, the choice of space encouraged

—— -
—_—u

e N, )

spontaneous encounters that ignited fresh dialogue on
advancing climate ambition.

Welcome remarks by Helen Clarkson, CEO, Climate Group
and Wendy Woods, Vice Chair, Social Impact, Climate &
Sustainability, BCG, set a collaborative tone, highlighting both
the urgency of the climate challenge and the extraordinary
opportunities it presents for innovation and cross-sector
engagement. The evening demonstrated how connection,
shared initiatives, and imagination can amplify results,
extending their influence far beyond Climate Week NYC
toward a more sustainable future.
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Events program

We brought together over 1,000 events
across ten themes, making it not only
the largest Climate Week NYC of all
time, but the largest climate event

of its kind.

Taking place across the five boroughs, the official events
program hosted a diverse range of events, activations
and collaborations, from cultural events, exhibitions,

senior networking opportunities and a host of panels,
roundtables, seminars and discussions.

®

o

o
I / | E

A QUEE!

| was highly impressed with the
exceptional support provided by the ’*
Climate Group team in promoting our events. < v
By submitting our details early, our event was .‘ -

among the first to be published, attracting a
BROOKYIN °©

distinguished audience to our programs.

Cathe Reams, Director of Sustainability Communications,
Siemens USA
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Being part of Climate Week NYC -

the largest Climate Week of its kind -
has automatically put me, my team,

and our community on the global stage,
perfectly positioned to make our project
scale to multiple cities and bring even
more people closer to climate solutions.

Amer Jandali, Marketplace of the Future

These events, bringing together those at the forefront

of climate innovation and leadership, ensured that
Climate Week NYC's platform continues to drive change,
bringing community groups together with business and
government leaders in a way no other event can.

]

2
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Sulfur Bottom, an eco-gothic
drama by Rishi Varma, was
staged at The Jerry Orbach
Theatre. The play depicted

a family’s emotional conflict
overstaying in their decaying
home amidst industrial
pollution. Spanning 40
years, it explored themes

of environmental collapse
and intfergenerational
trauma and featured surreal
elements and post-show
talkbacks in partnership
with local environmental
justice organizations.

The Climate+Health PhilanthroPitch
showcased five nonprofit teams
offering bold solutions af the
intersection of climate and public
health. The event was a fast-paced
shark-tank-style pitch session where
leaders presented innovations in areas
such as pollution reduction, climate-
resilient healthcare, and equitable
health access. An anonymous funder
donated $5,000 to each non-profit,
and an ecosystem of stakeholders
joined a reception fo network

and collaboration opportunities

with the nonprofit presenters.

Visioneers with Zay Harding,
hosted by VolLo Foundation
and Hearst Media Production
Group, spotlighted the eco-
adventure series which
translates complex science
and innovation into inspiring

stories that engage families The Climate Resilience in
and everyday audiences. Action event invited New
During the session, Harding Yorkers to an evening
joined a panel on climate of art, storytelling, and
storytelling, sharing insights community insights at
into how media and narrative the American Museum of
can move people from Natural History. It featured
awareness toward action. a musical performance by
Madame Gandhi, blending
nature-inspired sounds,
followed by “lightning
lectures” highlighting local
climate resilience efforts,
and NYC'’s Chief Climate
Officer, Rohit T. Aggarwala,
delivered a keynote on
planning for climate risks.

The Innovate for Impact event by
Overview Effect brought together
changemakers from business,
culture, health, and energy sectors to
showcase real-world sustainability
actions. It featured panel discussions
as well as a musical interlude by
Costa Rican artists Manuel Obregén
and Grammy-winner Tapado
Vargas, highlighting the intersection
of culture and climate action.

The Building Energy
Exchange hosted a Smart
Buildings & Emerging Tech
Showcase which highlighted
innovations transforming
urban infrastructure.
Industry leaders and
innovators presented
technologies enhancing
building efficiency through
live demonstrations, panel
discussions, and interactive
exhibits, emphasizing the
impact of smart technologies
on climate goals.

BROUGHT TO YOU BY
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The Nest Climate Campus
convened leaders, scholars, and
students to explore the intersection
of education, community
engagement, and climate action.
The event featured workshops,
panels, and interactive sessions
that illuminated how academic
institutions can become hubs

for innovation, inclusion, and
sustainability. Participants

exchanged ideas and strategies

to embed climate resilience
into campus life and beyond.

The Climate Town Hall was a lively comedy
event hosted by famous YouTuber Rollie
Williams of Climate Town, who performed a
live episode of his hit series in Manhattan’s
lower east side. Comedians and experts
joined forces to tackle climate issues with
humour and heart, using skits, satire, and
mock debates to engage the audience.

Food Day 2025 by Tilt Collective gathered
food advocates, farmers, chefs, and
community members to explore sustainable
agriculture, equitable food access, and
climate-friendly nutrition. Participants
engaged in workshops and panels that
highlighted innovative practices like
regenerative farming, urban agriculture,
and waste reduction. The event emphasized
food’s central role in climate resilience and
health, inspiring attendees to take action
toward more sustainable food system:s.
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Events in total:

1,007

Estimated event program attendees:

100,000+

Event calendar views:

207,494

Event calendar visits:

91,618

Panels and workshops:

635

Community activations:

172

Arts and exhibitions:

110

Networking events:

o1
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Highlights from Climate Week NYC 2025

The power of
our global network

Every year at Climate Week NYC, we bring
together members of our Climate Group
programs to spark ideas, share solutions,
and celebrate bold climate leadership.

These organizations are accelerating collective action, supported by
our programs to accelerate climate transition, minimize risk, navigate
markets and policies and create sustainable value.

Climate Group programs include:

°CLIMATE GROUP °CLIMATE GROUP °CLIMATE GROUP
STEELZERO .
R/ il
°CLIMATE GROUP : °CLIMATE GROUP °CLIMATE GROUP g
CONCRETE
ZERO ENERGY OnRe e

) CLIMATE
i WEEK

) umEGop

Join the movement.
Lead the transition.

Shape the future.
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https://www.theclimategroup.org/join-us

Highlights from Climate Week NYC 2025

RE100 Leadership Awards

For the fifth year running, we celebrated

RE100 members’ leadership in advancing 100%
renewable electricity at Climate Week NYC, with
award categories spotlighting collaboration,
changemakers, and enterprising leadership.
Winners included Hang Lung Properties,

Mars, Nike, Asahi Kasei Homes, and Murata
Manufacturing.

24/7 Carbon-Free Coalition

AirTrunk, member of the 24/7 Carbon-Free
Coalition, came together with leading experts to
discuss how 24/7 carbon-free electricity represents
a bold new frontier in tackling the energy trilemma
at scale - balancing energy security, affordability,
and sustainability. It also offers a solution to
powering the expected surge in Al use over the
next decade. The 24/7 Carbon-Free Coalition

is welcoming new corporate members to join

to future-proof their electricity supply and drive
impact with other leaders.

Highlighting the important role

for energy efficiency

We unveiled ideas for our new energy efficiency
program, Smart Energy Coalition, fo members
during Climate Week NYC. Energy efficiency

could deliver more than a third of the emissions
reductions needed by 2030 to stay on frack for
net zero by 2050. Last year alone, our corporate
members saved $164 million, while cutting
emissions by 55 million tonnes of CO2e. The
new program will work with members and
experts to shape bold policy recommendations
and focus on high-impact areas that will drive
the greatest change.

Innovation and momentum in Heavy Industry

In a panel session ConcreteZero member Thornton
Tomasetti joined expert leaders to turn the spotlight
on the so-called “stubborn sectors”, which account
for more than 30% of global emissions from

heavy industry. They highlighted key pathways to
decarbonizing the concrete sector and reinforced
that achieving a 25% global reduction in concrete-
related emissions through material efficiency and
design by 2050 is within reach.

Americas Ministerial of the Under2 Coalition

Hosted by Québec and Climate Group, the

Americas Ministerial gathered Under2 members
from across the region to align priorities ahead of
COP30. The dialogue highlighted the key role of
subnational governments in driving regional climate
action and finance. It reaffirmed the Americas’
collective leadership foward a coordinated voice af
COP30 in Belém.

Q\

303

member individuals

=4

161

member organizations
joined us in New York
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Highlights from Climate Week NYC 2025 _l ? /\ N -
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Highlights from Climate Week NYC 2025

Upcoming events

COP 30
BRASIL

AMAZOMNIA

BELEM 2025

Secretariat

°CLIMATE GROUP ms LEADERS'

FORUM,

Global States
and Regions Summit US Leaders’ Forum

4 November, 2025 - The COP30 April, 2026 -~ Washington, D.C.

Local Leaders Forum, Rio

Our global events bring together powerful networks of businesses
and governments to drive collaboration through thought leadership,
knowledge sharing, and networking opportunities.

°CLIMATE GROUP

ASIA ACTION

SUMMIT

Climate Group
Asia Action Summit

May, 2026 - Singapore

Learn more
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https://www.theclimategroup.org/events
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https://theclimategroup.tfaforms.net/94
https://www.facebook.com/TheClimateGroup/
https://www.instagram.com/theclimategroup/
https://www.linkedin.com/company/the-climate-group/
https://twitter.com/ClimateGroup
https://bsky.app/profile/climategroup.bsky.social

